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Overview

• UDconnection.com
• Alumni lists
• UD Brand Style Guide
• Social Media

– Facebook
– Twitter
– LinkedIn
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Importance of  UDconnection.com
• Enables alumni to update their contact information
• Provides searchable online alumni directory for users

– Search by major, class year, field of  work, sport, etc.
• Enables Alumni Relations to send segmented emails to alumni

– Provides analytics (number sent, received, opened, bounced back)
• Enables online event registration and payment
• Online hub for the Office of  Alumni Relations (AR) and our alumni

– Compiles all alumni events throughout the country & University
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Alumni Lists

• AR can provide each club with a list of  the alumni in their region
• Lists can be used for:

– Identifying good volunteers
– Personal invites to events via phone and email
– Inform alumni about the new regional alumni club in their area
– Generating a picture of  the alumni population in your area
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UD Brand Style Guide
• Includes:

– UD brand platform (audience of  UD)
– Logo usage
– Identity (colors and images)
– Online applications

• Incorrect:
– Baltimore Alumni Chapter, Alumni Association

• Correct:
– University of  Delaware (UD) Baltimore Alumni Club

• Incorrect:
– Ud Club, UDel Club, Delaware Alums, UofD

• Correct:
– UD Alumni Club
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Social Media

• Common definition
– The online tools and services that allow any Internet user to create and 

publish content
• Purpose

– To share news at anytime with your network of  followers
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Platforms

Facebook Twitter LinkedIn

Purpose Build an online 
community with 
users and brands

Continuous 
conversation with 
followers

Professional 
development, connect 
with colleagues

Elements Posts/status
updates, Messages, 
Multi-media Posts, 
Pictures

Tweets, Retweets, 
Direct Messages

Status updates, 
Comments, Job Listings

Goal To draw visitors to 
page, provide 
positive content

To gain followers and 
maintain positive 
conversation

To network with alumni
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General Best Practices
• Ask questions to spark conversations and activity
• Incorporate your pages into your marketing efforts & promote your page on 

other pages
• Encourage all board members to actively comment
• 50/50 mix of  intellectual property and OPC (other people’s content)
• Posts should be short & sweet
• Post at least twice a day at high traffic hours
• Create Facebook events for your alumni club events
• Use searchable official “Hashtags” on Twitter

– #Udel
– #BlueHens
– #UDAlumniWeekend
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Sample Facebook Event

Title includes UD 
and the Philly Club!

Link to registration on 
UDconnection.com
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Recruitment

Thank You & Photo

Event Promotion



LinkedIn Best Practices

• Create a subgroup under the University of  Delaware’s Official Alumni Group
• Post related information about alumni doing great things with their careers
• Promote job openings specifically seeking UD alumni
• Promote events that provide networking opportunities
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Tips for Success

• Responsibility of  the entire alumni club to keep content fresh & updated
• Recruit a Social Media savvy Communications Chair
• Ask AR for help setting up pages and groups
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